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LESLIE E. MITCHELL 
VICE-PRESIDENT D’ EAST- 
ERN THEATRE OPERATIONS 


M. George Destounis annonce 
que M. L. E. Mitchell entre offi- 
ciellement dans ses nouvelles fonc- 
tions de vice-président d’ ‘’Eastern 
Theatre Operations’’ (excluant la 
province de Québec). 

Les débuta sa carriére dans le 
monde du spectacle avec Famous 
Players 8 Guelph; quelques temps 
aprés, il vint 4 Ottawa et travailla 
en tant qu’assistant du regretté 
Ray Tubman. Ensuite, il obtint 
plusieurs postes de gérance dans 
différentes villes d‘'Ontario dont le 
“Tivoli Theatre’ 4 Hamilton. 

Lorsqu‘on demanda un gérant 
de district pour les Provinces Mari- 
times, Les et sa famille déménagé- 
rent 4 Halifax; ensuite, sa remar- 
quable compétence lui a valu d‘étre 
promu gérant-général de ‘United 
Amusement Theatres” au Québec. 

Enfin, en 1969, Les fut muté 
au siége social en tant que super- 
viseur des districts de Toronto 
et d‘Ontario. 


LESLIE E. MITCHELL 


VICE-PRESIDENT EAST- 
ERN THEATRE OPERA- 
TIONS 


Mr. George Destounis has 
announced the appointment 
of Mr. L. E. Mitchell as Vice- 
President Eastern Theatre Op- 
erations, excluding the Province 
of Quebec, effective imme- 
diately. 

Les started his showbusi- 
ness career with Famous in 
Guelph moving shortly there- 
after to Ottawa as assistant to 
the late Ray Tubman. Mana- 
gerial posts followed in a 
number of Ontario cities in- 
cluding the key Tivoli Theatre 
in Hamilton. 


When a district manager 
was required for the Maritimes 
Les and his family moved to 
Halifax where his outstanding 
performance resulted in promo- 
tion to General Manager of 
United Amusement Theatres 
in Quebec. 

In 1969 Les was trans- 
ferred to Head Office as Toronto 
and Ontario District Super- 
visor. % 


EUGENE J. BLAINE 


EUGENE J. BLAINE 


Mr. Destounis has announced the 
appointment of Eugene J. Blaine 
as Vice-President, Construction, 
of Famous Players Development 
Corporation Limited. 

A graduate civil engineer, Mr. 
Blaine’s wide experience covers 
all phases of construction from 
single family residences to down- 
town developments. 

He served as construction manager 
for Webb & Knapp on the Place 
Ville Marie project and most re- 
cently was executive vice-president 
of South Side Development Ltd. 
where he acted as project manager 
on the Four Seasons Sheraton 
Hotel in Toronto. 

Married with three sons, Eugene 
is very interested in sports and 
Boy Scout activities. 8 


MAHMOOD KAZI 


Mr. Corrie de Kluyver Comp- 
troller of Famous Players Limited 
has announced the appointment of 
H. Mahmood Kazi as Assistant 
Comptroller. 

Born in Bangladesh, Mahmood 
came to Canada in 1964 where he 
obtained his post-graduate degree 
in Commerce. He became a Char- 
tered Accountant in 1969 and in 
the same year joined our Company. 
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“THE GODFATHER” EST ARRIVE. 


Cette photo, prise lors de la premiére du film Para- 
mount “The Godfather’ 4 Montréal, est une scéne 
typique qui s‘est présentée 4 tous les cinémas de 
Famous Players ot la premiére de ce film sensationnel 
avait lieu. Un record d’assistance qui avait été atteint il y 
a 52 ans a été dépassé au ‘Imperial Theatre’ de Toronto 
(le plus grand au Canada) dés la premiére semaine. 


& 


“THE GODFATHER” ARRIVES! 


This photograph, taken at the opening of Paramount's 
“The Godfather’ in Montreal, is typical of the scene in 
front of the score of Famous Players Theatres that 
premiered this blockbuster. A 52-year attendance and 
boxoffice record was shattered at Toronto’s Imperial 
Theatre (Canada’s largest) in the first week. @ 


UN NOUVEAU CINEMA A SALLES JUMELEES 
NANAIMO 


Cette photo fut prise lors de l‘inauguration de la 
construction de ‘’Fiesta 1 & 2’’ 4 Nanaimo en Colombie- 
Britannique. De gauche 4 droite: M. Punt, M. Zorkin, 
Doug Gow, vice-président de ‘‘Western Theatre Opera- 
tions’’, M. le maire Frank Ney et Ted Bowers, Architecte. 
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NEW TWIN CINEMA FOR NANAIMO 
Pictured during the start of construction of the FIESTA 
1 and 2 in Nanaimo, B.C. are from left to right Mr. 
Punt, Mr. Zorkin, Doug Gow, Vice-President Western 
Theatre Operations, Mayor Frank Ney and architect 
Ted Bowers. e 


NOTRE COUVERTURE 


Le premier ministre du Canada, M. Pierre Elliott Trudeau 
et son épouse sont accueillis par M. George Destounis, 


président de ‘‘Famous Players Ltée’”’ aux nouveaux cinémas 


“Capitol Square’ 4 Ottawa. 


De méme sur la photo, le vice-président et directeur 
général, M. William Murray et son épouse. 


OUR COVER 


The Prime Minister of Canada, Pierre Elliot Trudeau and 
Mrs. Trudeau are welcomed to the new Capitol Square 
Cinemas in Ottawa by George Destounis, President of 


Famous Players Limited. 


Also pictured are Vice-President and General Manager, 
William Murray and Mrs. Murray. 


TED BURROWS RETIRES 


A retirement party was held 
on April 27th for Mr. Ted Burrows 
at the Capitol Theatre in Kingston. 

Ted had been with Famous 
Players for 4 years and with the 
Odeon here for 7 years and on the 
occasion of his retirement we 
pooled our resources and had a 
gala nite for him. 

The party was attended by 
people from the Capitol Theatre, 
the Odeon, the Hyland and the 
Kingston Drive-In Theatres, also 
CKWS - Radio and CKWS - TV 
and the Kingston Whig Standard 
and numbered about 150 persons. 
All the buffet foods were made up 
by the staffs of the theatres and 
was indeed a feast to behold. 

The presentation gifts included 
a brief case, amug for his favourite 


* pastime, and a wallet which we 


had made for him by the inmates 


LEN HUMPHRIES RETIRES 


A projectionist for more than 50 
years, Len Humphries has an- 
nounced his retirement. 

A bachelor, Len has visited every 
country in the world except India. 
But that’s not where he’s going 
on retirement. He's off to tour 
the West Coast of South America. 
Len has been projectionist in the 
head office screening room for 
several vears. 


of Collins Bay Penitentiary and 
which bore his name, it also 
contained a $100.00 bill. 

All in all it was a very success- 
ful nite in honor of a grand old 
man of the theatre (69 years old) 


From the left Ted Burrows, Ken Fletcher (Odeon), Mike Wells (Famous). 


SURANCE. 


EACH OF US IS INTERESTED IN REDUCING THE 
COST OF INSURANCE, AND | HAVE BEEN ADVISED 
THAT UNDER A MERCHANDISING ARRANGEMENT, 
THIS IS QUITE FEASIBLE WITH REGARD TO PER— 
SONAL AUTOMOBILE AND HOME OWNER’S IN— 


SHORTLY, MARSH & McLENNAN, INSURANCE BROK- 
ERS, WILL BE MAILING OUT TO EACH THEATRE 
INFORMATION REGARDING AN INSURANCE PRO- 
GRAM WHICH COULD LEAD TO SUCH SAVINGS IN 
EMPLOYEES PERSONAL INSURANCE PREMIUMS. 


who it was pointed out during 
the presentations did more in his 
grand style to further theatre 
business public relations wise than 
probably any other factor could. 
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GOVERNMENT BANS CARBON 
“TET” EXTINGUISHERS 


Fire extinguishers containing 
carbon tetrachloride are now for- 
bidden by law. 

Carbon ‘‘tet’’ has been used 
for many years as an extinguishing 
agent, but the chemical compound 
has been found to represent a 
significant health hazard. 

In February of this year, the 
new Canada Labor Code specifies 
in its Canada Fire Safety Regula- 
tions that effective immediately 
no carbon tetrachloride fire extin- 
guishers shall be installed in any 
building. And all such extinguishers 
presently in use must be replaced 
by an extinguisher containing an 
approved agent by February 1973. 


NOTE 

LE GOUVERNEMENT DE- 
FEND L’EMPLOI DES EX- 
TINCTEURS AU “TET” DE 
CARBONE 


Les extincteurs d‘incendie ren- 
fermant du tétrachlorure de car- 
bone sont maintenant défendus 
par la loi. 

Depuis plusieurs années, on a 
employé le tétrachlorure de car- 
bone comme agent extincteur mais, 
derniérement, ce composé chimique 
a été trouvé nocif a la santé. 

Cette anée, en février, le nou- 
veau Code du Travail du Canada 
spécifia qu’aucun extincteur d’in- 
cendie de ce genre ne devait 
étre installé dans quelqu’édifice 
que ce soit et que tout extincteur 
au tétrachlorure de carbone en 
usage présentement devait 6étre 
remplacé avant février 1973 par 
un extincteur d‘incendie renfermant 
un gaz approuve. 
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Parafrance... 


L‘HISTORIQUE DE PARAFRANCE 


Le Circuit Parafrance débuta en 1952 sous le nom de ‘Société d’Exploitation Paris-Province’, il comprenait, a ce moment-la, 
trois salles de cinéma soit le ‘Secretan Palace’ tout prés de Paris, le ‘Saint-Ouen’ en banlieue de Paris et le ‘Capitol a Bordeaux. 

Deux ans plus tard, Samy et Joe Siritzky prirent le contréle de quelques salles de cinéma des Champs-Elysées en se réservant le 
‘Lord Byron’, le ‘George-V’, le ‘Monte-Carlo’, et le ‘Marbeuf’. Cette étape marqua leur arrivée sur cette avenue prestigieuse 
succédant ainsi Aleur pére qui, en 1940, perdit sa chaine de cinémas qui était, 4 cette période, l’une des plus importantes en France. 

Les Siritzky présentérent alors plusieurs des meilleurs films des années 50 tels que ‘Ten Commandments’, ‘West Side Story’, 
‘Solid Gold Cadillac’, ‘Never On Sunday’, ‘Catch A Thief’, etc. De plus, on peut affirmer que la nouvelle vague des films francais 
commenga grace 4 eux puisqu’ils présentérent ‘Le Beau Serge’ de Claude Chabrol en 1958, ‘Les Amants’ de Louis Malle en 1958, 
‘Hiroshima, Mon Amour’ d‘Alain Resnais en 1959, ‘L’Année Derniére 4 Marienbad’ d‘Alain Resnais en 1961, et plusieurs autres 
encore. 

En 1957, Samy et Joe Siritzky ouvrirent le ‘Publicis’ sur les Champs-Elysées qui devint bient6t le théatre artistique par excellence, 
non seulement en France mais par tout le monde entier. 2 

Dés lors, le Circuit Parafrance prit essor rapidement en louant le ‘Moulin Rouge’ jusqu’en 1960 alors que les théatres Gaumont, 
la plus grande chaine de cinémas en France, 4 cette période, leur offrit un engagement qui se prolongea jusqu’en 1967. 

C’est Ace moment que les Siritzky se basérent sur une politique entiérement nouvelle qui consistait a créer des salles de cinéma 
trés modernes en banlieue de Paris. 

En 1961, un service de distribution fut créé afin de promouvoir la location des théatres. Ainsi, Parafrance présenta des 
réalisations cinématographiques commerciales et artistiques telles que les chef-d‘oeuvre d‘Ingmar Bergman et de Walt Disney. 

Enfin, en 1967, en s‘associant 4 Paramount, Parafrance ouvrit plusieurs salles de cinéma a Paris; aujourd’hui, le circuit 
posséde treize salles en plus d’en avoir six sous contrat de location et de programmer pour 37 cinémas. 


HISTORICAL BACKGROUND ON PARAF RANCE 


The Parafrance Circuit was started in 1952 and was known then as Société d’Exploitation Paris-Province. It had three theatres 
- - Secretan Palace (a Paris neighbourhood), St-Ouen (suburbs of Paris), and Capitol (in Bordeaux). 

In 1954 Samy and Joe Siritzky got the control of various Champs-Elysées theaters through booking arrangements -- Lord 
Byron, George-V, Monte-Carlo and Marbeuf. This was their first steps on that prestigious avenue since 1940 when their father, 
Léon Siritzky, lost his chain of theaters, one of the most important in France at that time. 

They released in these theaters many of the best films of the 1950 years: Ten Commandments, West Side Story, Solid Gold 
Cadillac, Never On Sunday, Catch A Thief, etc. 

It can even be said that the French New Wave was started by Joe and Samy Siritzky who played: Le Beau Serge (Claude 
Chabrol, 1958), Les Amants (Louis Malle, 1958), Hiroshima, Mon Amour (Alain Resnais, 1959), L‘’Anée Derniére A Marienbad 
(Alain Resnais, 1961), etc. 

In 1957, they opened the Publicis on the Champs-Elysées which became the typical Art theater not only in France but 
throughout the world. 

From then on the circuit expanded rapidly through leasing of the Moulin Rouge, Max Linder and Marivaux, to the point where, 
in 1960, the Gaumont theatres -- the largest chain at that time in France -- offered them a booking arrangement which lasted until 
1967. 

During that period Samy and Joe Siritzky started on an entirely new policy -- the creation of very modern theaters in the 
growing neighbourhoods and suburbs of Paris. 

In 1961, in order to help the booking of theaters, a Distribution Department was created. Parafrance distributed commercial 
and art pictures such as Ingmar Bergman’s masterpieces and Walt Disney’s. 

In 1967, with the Paramount association, Parafrance started the creation of many new theatres in Paris. Its present circuit 
owns 13 theaters, has 6 theaters under lease and books 37 theaters. 


LEFT TO RIGHT: ALAIN. 
JOE, AND SAMMY SIRITSKI 
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Le Cinéma est régi par des idées conventionnelles qu’il faut 
bousculer pour lui permettre de s‘adapter a l’évolution moderne. 
Notre dessein n‘est pas d’énumérer les motifs multiples qui 
expliquent ses difficultés croissantes mais de montrer les moyens 
par lesquels I’Exploitation peut remédier 4 la chute des entrées. 

Vétusté! Utilisation médiocre des techniques nouvelles! 
Implantation anachronique! Voila les raisons imputables 
exclusivement a I‘Exploitation et dont les conséquences 
dominent I‘évolution de la fréquentation et en déterminent 
pour une grande part la baisse. 

La modernisation, la meilleure utilisation des techniques 
nouvelles, l‘implantation de salles adaptée 4 l’évolution urbaine, 
4 la répartition démographique et aux réalités économiques 
sont les moyens que nous allons utiliser pour créer un 
circuit ultra-moderne. 

Le Cinéma pourrait occuper une place prépondérante dans 
la ‘Civilisation de loisirs’’ vers laquelle nous nous orientons. 
Tout parle en sa faveur: l’exode rural, la croissance de grandes 
agglomérations, mais il doit tenir compte que cette évolution 
éloignera des centres habituels la population des ‘“‘jeunes 
ménages”’. Les grandes villes en s‘étendant les obligeront au fur 
et 4 mesure a habiter la périphérie de plus en plus lointaine et 
mal desservie. 

De sorte que la congestion des centres, |’éclatement et le 
rajeunissement de la population crée des lieux de pointe nouv- 
eaux et structurés oti toutes les activités industrielles, commer- 
ciales et culturelles suivent, a l’exception du cinéma. 

Dans tous ces nouveaux centres s‘installent des magasins 
luxueux, des succursales de marques automobiles, des banques, 
mais aucun cinéma. Dans la majorité des cas le choix du 
spectateur est soumis 4 la contrainte imposée par la distance et 
les embarras de la circulation aux heures de pointe du 
spectacle ou du travail. 

Il en résulte une perte journaliére pour le Cinéma, perte qui 
s'aggravera tant qu’un effort considerable ne sera pas fait pour 
retrouver “les spectateurs perdus’’. 

Il y a contradiction entre l‘augmentation de la population 
et la baisse de la fréquentation. Elle est trop souvent due ala 
vétusté des salles, alors que le marché devient de plus en plus 
compétitif, que toutes les commodités sont offertes 4 tous aux 
meilleures conditions. 

Notre but sera de prouver que la modernisation, I’utilisation 
convenable des techniques nouvelles et une meilleure implanta- 
tion ajoutés a un accueil agréable et a des films de qualité ayant 
un rythme de diffusion accéléré permettront des réussites 
extraordinaires en dépit d‘une crise que l’on provoque a force 
de la redouter. 


S. et J. SIRITZKY 


NOUS LE PROUVONS... 


CINEMATOGRAPHE 


Le 28 décembre 1895, un soir d‘hiver, un prospectus distribué 
boulevard des Capucines invitait les passants au ‘‘Cinematographe, 
appareil inventé par MM. Auguste et Louis Lumiére, qui permet 


The motion picture industry is run on conventional ideas 
that must be shook up and brought up to date. 

Our aim is not to enumerate the many reasons explaining 
its growing difficulties but to show how good planning can help 
remedy the decrease in the number of movie-goers. 

Deterioration! Bad usage of modern techniques! Anachro- 
nistic planning! These are the reasons that explain the drop in 
public attendance that has been felt over the last few years, and 
we feel that all this is due to bad management. 

When we build our new ultra-modern chain of theatres, we 
shall consider many factors, such as, the rapid growth of cities 
today, the many demographic changes, and the economic situa- 
tion. We will modernize, and make the best use of the new 
techniques that are offered to us today. 

The movie industry could hold an important place in this . 
“entertainment civilization’’ toward which we are headed. 
Everything is in its favor: the rural exodus, the growth of 
large agglomerations. However, we must remember that because 
of this evolution, cities will soon be overpopulated, young 
couples will be forced to live on the outskirts that are not 
only far. from the city, but are not as well equipped. 

Therefore, urban congestion, and the bursting forth of a 
rejuvenated population create new and structured centers, 
and will be followed by industrial, commercial and cultural 
facilities, except for theatres. 

In these new agglomerations, we can find luxurious stores, 
car dealers, banks, but no theatres. In a great many cases the 
movie-goer is forced to choose a movie Closer to his home, 
and avoid the long trip and the heavy traffic at rush hour or 
after the movie is over. 

Therefore, our public is diminishing with each day and it 
will get worse unless we do something to retrieve those 
“lost spectators’. 

There. is a contradiction between the growth of the popula- 
tion and the fall in the number of movie-goers. This is too often 
due to the obsolescence of the theatres; where as there is more 
and more competition on the market, and all sorts of 
commodities are available. 

We wish to prove that modernization, appropriate use of 
modern techniques and better planning added to a friendlier 
atmosphere and quality films is what we need to solve this 
crisis that we have neglected for much too long. 


S. and J. SIRITZKY 


YES, WE CAN.... 


THE CINEMATOGRAPH 


On December 28th, 1895, a brochure distributed to the 
passersby on the boulevard des Capucines invited them to come 
and view the “Cinematograph”, an invention of Auguste and 
Louis Lumiére. With this mechanism, the Lumiére Brothers 
could, by taking a series of photographs instantaneously, capture 
movement and then reproduce life size figures or scenes on a 
screen. 
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de recueillir, par une série d’épreuves instantanées, tous les 
mouvements et de les reproduire ensuite en projetant en grand- 
eur naturelle, devant une salle entiére, leurs images sur un 
écran...”’ 

On projeta, ce soir-la, dix films de 17 métres chacun. 

On avait disposé, a l‘intention des spectateurs, cent chaises 
4 20 sous la place, dans le Salon Indien du Grand Café: 33 seule- 
ment furent occupées et au bout de trois semaines il y eut plus 
de 2.000 spectateurs. Il y en a maintenant 5 millions chaque 
semaine en France et le cinéma est devenu un divertissement 
important, un art, un phénoméne social et culturel considérable, 
une industrie de premier plan. 

Ces 33 premiers spectateurs de la séance du 28 décembre 
1895, des historiens, des chercheurs en ont retrouvé quelques- 
uns. Ils ont recueilli leurs observations, leurs réactions, leurs 
souvenirs. 

Mais les 5 millions hebdomadaires de spectateurs qui font 
vivre et progresser aujourd’hui le cinéma en France, qui se 
soucie d’aller les questionner, les interviewer? Qui veut connaitre 
leurs motivations, leurs godts, leurs besoins, leurs griefs? Quels 
enquéteurs sont chargés de tracer le portrait-robot du spectateur 
de cinéma en 1967? 

Dans cette gare de la Ciotat ott entrait le train dans L’un des 
premiers films des fréres Lumiére, il n’y avait sans doute pas 
l‘une de ces balances d’‘autrefois ot |’on recommandait: ‘Qui 
souvent se pése, bien se connait, bien se porte’. En matiére de 
cinéma, bien souvent, quelques chiffres bruts, détachés de leur 
contexte véritable, choisis pour leur aura de catastrophe, 
tiennent souvent lieu d’analyse et de réflexion. Pourtant, la 
fréquentation cinématographique, comme toute structure hu- 
maine, obéit a des lois, méme si, en apparence, elles semblent 
incontrdlables ou dissimulées a l’observation de ceux-la méme 
qui les mettent en oeuvre. 

Socrate avait choisi pour devise: ‘‘Connais-toi-méme’”’. 
Le cinéma devrait bien adopter cette formule et se préoccuper 
de mieux connaitre ses propres régles et son propre public. 


C’est dans cet esprit que nous avons entrepris l’enquéte dont 
cette plaquette livre les résultats les plus importants. Elle vise a 
définir d’‘une maniére plus précise le public, notre public. Une 
telle connaissance peut déboucher sur une action adaptée aux 
besoins et permettre de trouver des remédes aux problémes qui 
se posent. Certes, la fréquentation cinématographique se heurte 
a des concurrences diverses: télévision, évasion du week-end. 
Elle est encouragée, déterminée ou influencée par des agents de 
pression: publicité, critique. Le choix des films et des salles 
varie suivant |’age, l’origine sociale, le lieu d’habitation du 
spectateur. 


On that winter night, ten films measuring 55 feet each, 
were projected in front of alive audience. One hundred chairs 
at twenty cents each had been placed for the public in the Salon 
Indien of the Grand Café. Only thirty-three people came that 
night, but at the end of three weeks, over 2,000 people had 
come to view the Cinematograph. In France today, some five 
million people aweek go to the movies. The cinema has become 
an important pastime, an art, and a major social and cultural 
phenomena; it has become a giant industry. 

Historians have traced some of those thirty-three spectators 
who attended that first showing on December 28th, 1895. 
They have collected their observations, their reactions, their 
memories. But who has bothered to question, to interview those 
five million weekly movie-goers who support the movie 
industry in France today? Who wants to understand their 
motives, their tastes, their needs, and hear their complaints? 
Who is going to describe who the movie-goer of 1967 is? 

At La Ciotat where the Lumiére Brothers filmed in one of 
their early movies, a train entering the station, there most 
certainly was not one of old scales where it was written: 
‘‘He who weighs himself often, knows himself well! He who 
knows himself well, is well.” 

Where the movie industry is concerned, rough statistics 
taken out of their real context, picked because of their negative- 
ness, are often used in the place of serious studies and 
reflexions. Nevertheless, attendance at theatres, like all human 
structures, obeys laws even if they seem uncontrollable or 
hidden from those who put them into action. 

Socrates’ motto was ‘‘Know yourself’’. The movie industry 
today, would do well to adopt that same motto and preoccupy 
itself with getting to know its own rules and its public better. 


KNOW YOURSELF 


Keeping this in mind, we decided to do some research of 
our own, and in the following pages, a summary of our most 
important findings is given. We have tried to define who the 
public is, who our public is. By doing this, we believe that we 
can find a solution that is adapted to our needs and is capable 
of solving the problems that we are facing today. There is no 
doubt that the movie-industry has many competitors such as 
television or those week-ends in the country, and that it is 
encouraged or influenced by publicity or by critics. The films 
and the theatres that the public will go to depends to a great 
extent on the age, social class and on where the movie goer 
lives. 


“Le cinéma semble étre la culture 
de la jeunesse de notre temps.” 


Movies seem to be the culture of today’s youth. 
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Sur chacun de ces aspects dont la composante détermine 
I‘évolution du public, cette enquéte fournit des informations 
précieuses et irréfutables que d’autres sondages viendront 
vérifier, nuancer, approfondir. 

Nous vivons une époque de transformations sociales, avec 
une concentration urbaine accélérée, une progression démogra- 
phique notable, un accroissement considérable de la circulation 
des biens de consommation. Nous vivons aussi une époque qui 
fournit, avec ses tests, ses statistiques, ses sondages d’opinion, 
ses sociologues et leurs machines électroniques, les moyens 
d‘apprécier l’‘ampleur et l‘orientation des phénoménes collectifs. 
d‘une maniére compétitive et conquérante a la nouvelle “‘Civilisa- 
tion des Loisirs’’. 

Cette ‘Civilisation des Loisirs’’, le cinéma peut en étre l’un 
des fleurons. A condition de ne pas affronter cette étape 
décisive de son évolution battu d’avance. II y a une tentation 
masochiste chez certains qui ne parlent que de crise et évoquent 
avec nostalgie |‘age d‘or 4 jamais enfui mais qui, en fait, n’a 
jamais existé. Leur pessimisme appelle sur leurs propres entre- 
prises la crise qu’‘ils redoutent parce que, plus que d’autres 
encore, les industries du spectacle ne peuvent prospérer que dans 
une atmosphére de confiance, de dynamisme et d‘optimisme. 

Souvent, cette hantise de la crise découle d’une analyse frag- 
mentaire et incompléte des données de la situation. Nous savons 
tous - et nous publions ci-aprés quelques tableaux statistiques 
qui expliquent ce phénoméne - que si la fréquentation des salles 
a diminué, le chiffre des recettes, lui, a pu croitre du fait de |’aug- 
mentation du prix des places. Ce n‘est pas 1a une coincidence. 

C’est, au contraire, un phénoméne de base qui garantit l’avenir 
du cinéma pour tous ceux qui ont la foi en son avenir. Le 
public de cinéma n’‘est plus ce qu’il était. S’il est moins nomb- 
reux, il est plus sélectif, plus exigeant, mais aussi plus fidéle et 
méme plus passionné que jadis, il est prét 4 payer plus cher un 
service auquel il attache plus de prix. 

Or, ce qui fait marcher le cinéma, ce qui en détermine la 
prospérité, ce n’est pas seulement le nombre de spectateurs qui 
pénétrent dans les salles, mais aussi le nombre de millions qu’ils 
laissent a la caisse. Considéré sous cet angle, le cinéma, loin 
d‘affronter une crise majeur, est en train d’effectuer la plus pro- 
metteuse, la plus féconde des révolutions. 

Encore faut-il que nous soyons en mesure de fournir a ce 
nouveau spectateur des prestations justifiant la dépense qui’il 
consent Trois mots résument ses exigences et sont notre devise: 


QUALITE des programme d‘abord. Ce public est mieux 
informé que jadis et choisit ses films avec plus de réflexion. Nous 
nous efforcons de lui proposer les programmes les plus pres- 
tigieux, les mieux adaptés 4 ses goUts et les plus variés. Une 
décentralisation de l’exclusivité, une accélération de la rotation 


This survey gives precise and indisputable information on 
each one of the various aspects that determine the public’s 
evolution. Other surveys will only confirm these facts. 

We are living in an age of social changes with fast moving 
urban concentrations, noticeable demographic changes, and 
considerable increase in the circulation of consumer goods. We 
also live in an age where tests, statistics, public opinion polls, 
sociologists and electronic machines are used to understand 
the vastness and the direction that today’s world is taking. 
This is what the movie industry must do if it wishes to 
successfully compete in today’s ‘‘world of leisure’. 

Cinema can actually play an important role in the world 
today so long as it doesn’t think that the battle is lost before it 
has even been fought. There seems to be a masochistic tendency 
among some for they speak of crisis and talk of those golden 
years for ever gone. Their pessimism only makes things worse 
for the movie industry can only prosper if it is confident, 
dynamic and full of optimism. 

Quite often, this fear of crisis is based on sketchy and in- 
complete information of the situation. We all know (you will 
find at the end of this booklet, a few statistics that explain this 
phenomena) that if there are fewer people going to the movies, 
the total revenue has gone up since the price of tickets has gone 
up. This is not a coincidence. 

It is, on the contrary, necessary to guarantee the future of 
the cinema for all those who believe in its future. The movie- 
goers today, are not the same as they used to be. If they are less 
in number, they are more selective, more demanding, but also, 
they are more faithful and more passionate than ever before. 
And, they are ready to pay more for a service that has become 
more important to them. 

However, what keeps the cinema going, what determines its 
prosperity, is not only the number of people in the audience, 
but also, the money that is left at the box office. If we look at 
the movie industry from this angle, it is far from facing a major 
crisis, but it is living one of its most promising, and prosperous 
periods. , 

Therefore, we must be able to give to today’s public that 
which it is paying for. These three words easily define what the 
public wants: ea) 


— QUALITY 
— FRIENDLINESS 
— COMFORT 


The quality of the films shown is of first importance. Today's 
public is better informed than yesterday’s and it picks its films 
with more thought. We must give it the best and most 
interesting films we possibly can, they must be adapted to the 
public’s tastes and be of the most varied kind so as to satisfy as 
many people as possible. We must also avoid keeping the same 
movie in the same theatre for too long. This way, more films 
can be seen, and they will always be up-to-date. 

It is also important for us that we know how to welcome our 
public. The friendly smiles of our staff must be a symbol of the 
new relationship that the movie-goer has with his theatre. The 
quality of the welcome should not be limited to our staff, but 
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des films permettent au public de nos salles de voir rapidement 
les nouveautés, de rester en contact avec l’événement. 


ACCUEIL soigneusement étudié, comme il se doit aujourd’hui 
dans toute entreprise de relations humaines. Le sourire de nos 
hétesses doit étre le symbole de cette nouvelle relation du 
spectateur avec sa salle de cinéma. Et la qualité de l’accueil ne 
se limite pas au personnel des salles. En placant chaque fois que 
c’est possible la salle dans un environnement social, pratique et 
agréable (centre commercial, drugstore, etc.), en fournissant 
dans ses dégagements des services annexes (bar, distributeurs 
automatiques, etc.), la salle de cinéma cesse d‘étre un “hangar 
a images’’ pour devenir un lieu chaleureux de rencontres 
humaines que le spectateur a plaisir 4 fréquenter. 


CONFORT enfin. Confort des installations, renforcé par le 
luxe de la décoration, confort des siéges et des conditions de 
vision qui permettent au spectateur une relaxation totale. Un 
confort qui commence d’ailleurs avant l’entrée méme. Par le 
choix judicieux de son implantation, par la facilité des moyens 
d‘accés et les dispositions prises pour le parking pour que le 
confort du spectateur soit déja assuré avant qu’ il ait franchi les 
portes de la salle. 

Au seuil de la Civilisation des Loisirs, le cinéma doit amorcer 
sa grande Révolution. Cing millions de spectateurs fréquentent 
en France les salles chaque semaine et ce chiffre augmentera 
pour peu que nous sachions les satisfaire par la QUALITE, 
\‘ACCUEIL et le CONFORT de nos salles. 


Samy et Joe SIRITZKY 


INTRODUCTION 
LES CONDITIONS DE L’ENQUETE 


Cent cinquante mille personnes ont été consultées dans 12 
cinémas d‘exclusivité de la région parisienne. 

Vingt mille personnes ont bien voulu répondre au question- 
naire qui leur avait été remis. L‘’ensemble des 20.000 documents 
ainsi obtenus constituait la base de sondage 4 partir de laquelle 


we should have a practical and congenial setting, comprising of 
a shopping area, a drugstore, a bar, food machines etc. so that 
the theatre will cease to be only a ‘‘movie house’, but will be a 
friendly meeting place that everyone will like to visit. 

Lastly, we should see to it that our theatres are not only 
comfortable, but well decorated. The seats and the screen should 
be just right to let the viewer be completely relaxed. This can 
easily be achieved with careful planning, for example, there 
should be easy access to the theatres, and good parking 
facilities so that the movie-goers comfort is assured even before 


he has entered the theatre. 
where good entertainment is becoming more and more important. 


The movie industry must begin its revolution today, if it wants 
to meet the demands. 


INTRODUCTION 


The Survey: We questioned 150 thousand people in twelve of 
Paris’ better theatres. 


Twenty thousand people willingly answered the questions 
that were handed out to them. We based our survey on those 
twenty thousand questionnaires which we divided into five 
thousand units that we picked at random. 

This way, the answers were based on what we will call an 
ACTIVE CLIENTELE, from which the idea of CLIENTELE IN 
POWER originated. However, this was not the subject of this 
survey, for our aim was to get to know what our ‘‘faithful 
public’ wanted. Others will insist that it would be more helpful 
to consider those who are disappointed in the movies today, 
those whom the movies did not attract and those who would not 
answer the questionnaire for they never or hardly ever went to 
the movie theatres where the questions were asked. 

To answer this quite legitimate objection, we would like to say 
that more extensive surveys have been conducted for the ‘‘Centre 
National de la Cinématographie’’. 

We tried to situate the people whom we questioned with the 
people living in the parisian area. We compared them as to their 
age, social standing and profession (see graphics one and two). 
By doing this, we are giving importance to the public aged 
between 15 and 35, whom it would appear makes up 70 per 
cent of our audiences. 


— 


un échantillon de 5.000 unités a été réalisé par un tirage 4 
l‘aide de nombres aléatoires. 

Donc I‘échantillon ainsi concu ne comprend que des réponses 
fournies par une clientéle que nous dirons active: la notion com- 
plémentaire,de clientéle en puissance en découle. Celle-ci ne 
faisait pas l’objet de l'étude qui se proposait uniquement de 
mieux connaitre un public supposé fidéle. D‘aucuns prétendront 
que la population commercialement intéressante 4 “‘sonder’’ 
est celle qui est composée par ceux que le cinéma a décus, ceux 
que le cinéma n‘a pas attirés, donc ceux qui n‘avaient aucune 
chance de répondre a l’enquéte puisque ne fréquentant plus ou 
pas les salles, théatre de la consultation. A cette argumentation 
légitime, nous opposerons que des études plus ouvertes ont 
été effectuées pour le Centre National de la Cinématographie. 

Il convient tout d’abord de situer le public dont nous obser- 
vons les godts par rapport ala population de la région parisienne, 
quant aux ages et catégories socio-professionnelles (graphiques 
nos 1 et 2), ce qui revient 4 privilégier la couche de population 
agée de 15 & 35 ans dont il apparait qu’elle représente 70°/o. 
de notre public. 


CE CHOIX EST UN PARI 


Nous donnons aujourd ‘hui “‘le premier coup de pioche”’ dans 
le cinéma ‘‘l‘Avenue’’. Dans cing mois, nous vous accueillerons 
a nouveau pour l|’inauguration de la nouvelle salle ultra- 
moderne reconstruite par Georges Peynet, dans la coquille vide 
de I’ancien ‘‘Avenue”’ 

Notre pari consiste 4 penser qu’il en est de notre métier et de 
nos salles de cinéma comme des autres activités. || faut 
quelquefois y porter la pioche pour abattre les murs des 
routines, des mauvaises habitudes, des partis pris et des 
structures désuétes, et c’est sur leurs décombres qu’il faut 
recréer des salles modernes et jeter les bases d’une gestion 
jeune et efficace. 

Telle est notre conviction et depuis des années nous sommes 
allés au devant de cette évolution. 

Nous avons entrepris une création de salles Publicis- 
Champs-Elysées, Publicis-Orly, Publicis-Saint-Germain, Translux- 
Gobelins, Translux-Montparnasse, Translux-Elysée II, qui ont 
déja marqué le cinéma et modifié son implantation. 

Nous sommes partis de cette idée-force selon laquelle 
toute crise économique ou de mutation, impose aux res- 
ponsables des secteurs concernés un dynamisme accru. Mal- 
heureusement trop souvent, les professionnels du cinéma ont 
considéré les difficultés qui les accablent avec fatalisme et 
comme des phénoménes sur lesquels ils n‘auraient aucune prise. 

Nous pensons au contraire, que les problémes que nous 
rencontrons peuvent étre surmontés, 4 condition d’étre d‘abord 
identifiés. Nous ne voulons pas analyser aujourd‘hui les 
motifs qui expliquent la baisse de la fréquentation, mais nous 
voulons signaler la part de responsabilité qui incombe 4 notre 
branche de l’exploitation. 

Leur étude exige de l’objectivité et leur solution des 
remédes énergiques et audacieux, car 4 quoi sert le savoir s’il ne 
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THIS DECISION IS A CHALLENGE 


Today, we are tearing down the Avenue Theatre, in five 
months, we will be welcoming you to the inauguration of the 
new, ultra-modern Avenue theatre rethought and rebuilt by 
Georges Peynet. 

We believe that our trade and our theatres are also a form of 
art, only one aspect of entertainment. It is sometimes necessary 
to break the routine, put aside bad habits, set policies and 
antiquated structures. It is on these remains that we must 
recreate modern theatres, and put forth a young and efficient 
management. 

This is what we believe, and for many years now, we have 
been a step ahead of the changes. 

We have undertaken the creation of several theatres: the 
Publicis-Champs-Elysées, the Publicis-Orly, the Publicis-Saint- 
Germain, the Translux-Gobelins, the Translux-Montparnasse, 
the Translux-Elysées 11. These theatres have already influenced 
the cinema and modified its planning. 

The main idea behind this change, was that economic crisis 
Or mutation, imposes on the people responsible of the various 
sectors, an increased vitality. Unfortunately, the professionals 
of our trade have much too often considered with fatalism the 
difficulties they were subjected to and therefore could not 
deal with them as they should. 

We believe on the contrary, that every problem can be 
solved as long as it is properly understood. It is not our 
purpose to explain here the reasons for the decrease in public 
attendance, however, we wish to underline the responsibility 
that falls onto our sector of management. 

To study these reasons demands objectivity, and their solu- 
tion must be energetic and audacious, for to what purpose is 
knowledge if it does not lead to action? 

But, if we are to help the movie industry, we must devote our- 


selves entirely to the public, and the renovation of its theatres, 
while avoiding waste by higher bidding in the supply and 
stocking of films. 

It would be a serious and dangerous mistake to try and 
solve the problems by starting a war on prices thus risking 
grave financial disorder. We believe that there are three ways to 
help the movie industry in a positive manner: 


i sert & I’action? 

i Mais une action en faveur du cinéma doit se tourner toute 
] entiére vers le public et la rénovation des salles en évitant les 
gaspillages par les surenchéres pour |’approvisionnement en films. 


( Pour surmonter les obstacles, ce serait une grave erreur de 
i déclencher une guerre de prix risquant d’entrainer des troubles 
financiers graves. Car une véritable action en faveur du cinéma 


a se concoit dans trois directions: 1) the renovation of the theatres. 


1) La rénovation des salles In a time where all businesses are competing for luxury and 
i , comfort, the deterioration of a great number of theatres is 
| strongly felt by the public. Renovate, rejuvenate, beautify the 


ih A une époque ot tous les commerces rivalisent de luxe et de 
i confort, la vétusté de trop nombreuses salles est durement theatres so as to better attract and hold the public, and it must 
be done even if it means tearing down the old to rebuild the 


ressentie par le consommateur. Rénover, rafraichir, embellir 
les salles de cinéma pour mieux attirer et retenir le spectateur new. 
est une question de vie ou de mort, méme s’il faut parfois tout 


mettre par terre et tout reconstruire. 2) the best use and application of modern techniques. 


Today, too many theatres are very badly equipped, they are 
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2) La meilleure utilisation des techniques modernes. 


Les conditions de fonctionnement de trop de salles sont en 
retard sur les progrés de la technique: c’est la lanterne a huile 
au siecle de |‘électronique, la brouette au temps de la locomotive. 

Le spectateur d’aujourd‘hui est a juste titre bien plus 
exigeant que celui d‘hier. Une meilleure utilisation des techniques 
nouvelles permettra de le satisfaire, de le retenir ou de le 


conquérir. 
3) La meilleure implantation des salles. 


La répartition démographique de la population, ses habitudes, 
son mode de vie et d’habitat, les nouveaux rites sociaux, le 
besoin de loisirs du public, se modifient sans cesse. Certains 
centres de la ville se ralentissent ou meurent, d‘autres naissent, 
des villes nouvelles surgissent alors que d’autres s‘endorment. 

L‘implantation des salles doit suivre cette évolution, sinon 
on continuera 4 chercher le public 14 ot il n’est plus sans 
s‘occuper de I’accueillir 14 ott il se trouve. 

Telle est l‘’action que nous avons menée jusqu’alors avec nos 
nouvelles salles. 

La transformation de “‘l’Avenue’’, du ‘‘Mondial’’ a Nice, et 
lacréation prochaine d‘une deuxiéme salle au ‘‘Moulin Rouge”, 
donneront une nouvelle impulsion 4 notre campagne de 
modernisation et d’amélioration de |’exploitation cinémato- 
graphique. 

A \‘avenir nous utiliserons des moyens considérables pour la 
création d’une nouvelle chaine de cinémas ultra-modernes et 
méme d‘avant-garde. 

La tendance est a la croissance et a l’expansion et désormais 
les secrets des structures compétitives sont I‘innovation technique 
et l‘art de l’organisation. Si on peut le regretter, il faut admettre 
néanmoins que nous ne sommes plus a |l’époque romantique de 
l‘artisanat et de la petite entreprise, toutes les activités sont de 
plus en plus envahies par les firmes les plus importantes. 

Autrefois, les grandes sociétés contrélaient les industries 
métallurgiques, électriques et chimiques, de transports, etc. 
Aujourd’‘hui, elles vendent des produits alimentaires, elles 


behind on the technical progresses: it is the oil lamp in an age 
of electronics, the wagon in an age of locomotives. 

The public is justified in being more demanding. A better 
utilization of modern techniques will surely satisfy the movie- 
goer, keep him coming to the theatre, and win new ones to our 
side. 


3) where to situate a new theatre. 


Today’s world is a world on the go, everything is changing: 
the demographic divisions of the population, our habits, our 
way of life, new social rites, the need for entertainment. Some 
downtown areas slow down or die while others are born, new 
towns bloom and prosper while others grow weary. 

We must follow these migrations when choosing the site for 
a new theatre, otherwise, we will continue serving the public 
where it no longer is instead of serving it where it really needs 
us. 

This is what we have been trying to do with our new theatres. 
The changes brought to the Avenue Theatre, to the Mondial 
Theatre in Nice, and the creation of a second theatre in the 
Moulin Rouge will give a boost to our campaign of moderniza- 
tion and improvement. 

In the near future, we will be doing our utmost to build a 
chain of ultra-modern and avant-garde cinemas. 

The tendency is towards expansion, and up until today, we 
based ourselves on new techniques and the quality of our films. 
This is in the past, for we are no longer at the romantic era of 
our profession, nor at the age of small businesses, we are today, 
in a world of big enterprise. 

At one time, big corporations controlled the metal, electric, 
chemical and transport industries. Today, they sell food, own 
big stores, and they will soon also involve themselves in the 
entertainment industry in which movies hold an important place. 

The market's evolution and the situation of the consumer 
demands more and more that we unite ourselves into one 
commercial organization. In order to symbolize what we are 
trying to do, we needed a trademark for our new chain of 


dirigent les grands magasins et elles interviendront prochaine- 
ment dans I‘industrie des loisirs parmi lesquels le cinéma occupe 
une place de choix. 

L’évolution du marché et des conditions de consommation 
a notre époque, exige donc de plus en plus |‘expansion et le 
regroupement en une méme organisation commerciale des 
différents ‘‘détaillants’’ des produits offerts. Pour répondre a 
cette nécessité d’une image de marque, nous avons voulu 
donner un des nomes les plus prestigieux du cinéma aux 
nouvelles salles appartenant 4 notre Circuit. C’est pour cette 
raison que nous avons décidé d‘adopter I’enseigne ‘‘Paramount”’, 
déja si ancrée dans les mémoires du cinéma et dans les 
habitudes mentales des spectateurs. Elle symbolisera désormais 
le luxe, le confort, la modernité de nos salles, la qualité de 
leur accueil et de leurs spectacles. 

Mais nous resterons fidéles a la politique suivie a l‘occasion 
de la création des ‘Publicis’ et des ‘‘Translux’’. Le Circuit 
SIRITZKY ne créera pas que des salles de premiére exclusivité. 
Nous pensons, en effet, que la rotation des films doit étre 
accélérée dans le cadre de la hiérarchie consacrée: 


— premiére exclusivité dans les centres traditionnels et dans 
les nouveaux lieux de pointe; 


— seconde exclusivité 
— et quartiers. 


Notre circuit comprendra des salles de ces trois catégories, 
méme s'il s‘attache plus particuliérement a des salles pilotes. 

En effet, la décentralisation ne doit pas aboutir a un 
nivellement par le bas et a un éparpillement des films dans des 
salles dont |‘égalité avec les véritables salles d’exclusivité ne se 
justifie pas. 

Tout doit étre mis en oeuvre pour que, dans l’effort de 
rénovation des salles, dans leur implantation et dans leur 
hiérarchie, soit atteint l‘’objectif fondamental de notre corpora- 
tion: que les recettes croissent méme sans augmentation de la 
fréquentation. 

Tel est le but de notre entreprise. 

Lorsque l’ex- ‘‘Avenue’’ ouvrira, ce sera sous l’enseigne 
“‘Paramount-Champs-Elysées’’. C’est donc sur un lieu traditionnel 
(et le plus prestigieux) de la vie des spectacles parisiens que 
s‘animera le premier maillon de notre chaine: la Chaine des 
salles “PARAMOUNT” du Circuit SIRITZKY. 
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PARAMOUNT GOBELINS 


theatres. We chose Paramount, a name already familiar to so 
many people, a name that has been associated with the movie 
industry for many years. It will from now on symbolize the 
luxury, the comfort, the modern aspect of our theatres, the 
quality of our welcome and of our films. 

However, we will proceed in the same way that we did for 
the Publicis and the Translux. The SIRITZKY chain will com- 
prise of three categories of theatres. The major theatres built in 
the downtown areas and in new agglomerations, the theatres of 
second importance, and finally, district theatres. 

We will give particular importance to ‘’pilot theatres’, that 
is to say, theatres where we can show new films and judge of the 
public’s response to them. Also, we believe it is important that 
no film remain in the same theatre for too long a period. 

Decentralization means choosing and delivering films accord- 
ing to the theatre they are to go to. 

The main objective of our corporation by renovating our 
theatres, situating, planning and classifying them, is to increase 
our profits without necessarily increasing the public’s attendance. 

When the ex-Avenue Theatre will open, it will be under the 
name of Paramount-Champs-Elysées. It will therefore be on 
familiar and respected ground that the first link in our chain of 
PARAMOUNT theatres, will be born. 


Samy and Joe SIRITZKY 
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Westmount Cinema “B’ Opens in Edmonton 


Edmonton’s newest twin arrived 
officially last evening when theatre 
people, civic and provincial officials 
and the news media gathered at 
the Westmount Cinemas. 

The occasion marked the official 
opening of the new Westmount 
Cinema B—a twin to Cinema A 
which has been located at Groat 
Road and 114th Ave. since 1965. 

At the special reception Mr. 
Jack Franko, manager of the theatre 
welcomed the guests and asked 
His Worship Dr. Ivor Dent to cut 
the ribbon into the theatre and 
declare it officially open. Mr. 
George P. Destounis, president and 
managing director of Famous Players 
Limited was represented by Mr. 
Ed. Newman, District Supervisor. 

The new Westmount Cinema B 
was built by Windsor Theatres 
Ltd. of Edmonton who are the 
owners of the complex. Dr. Eardley 
S. Allin is the president and Mr. 
Manny Pyrce is the vice-president 
of the firm which has leased the 
building to Famous Players who 
have supplied the equipment fur- 
nishings and management. 

The new Cinema B seats 520 
patrons in ultra modern surround- 
ings. The auditorium is richly 
treated with Desco coating side 
walls with custom lighting placed 
on dimmers to form an exquisite 
feature. The back wall is treated 
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Concession Bar. 


Night view of exterior. 


with rich red Hardings mural wall 
carpet which has an excellent 
acoustic value. The screen is canti- 
levered from the curvilinear front 
wall. 

The new theatre has been added 
to an existing theatre and restaurant 
complex with painted stucco facing. 
The theatre is built of exposed 
brick with squeezed mortar joints 
all blending into a unique design. 

Mr. Franko has had a lively 
interest in the theatre business 
since he was a boy with a keen 
sense for sound. He started work 
in the theatre in his home town 
of Melford, Sask. in 1929 and, 
except for a leave of absence for 
war duty, has been in the business 
ever since. He started work as a 
projectionist and joined Famous 
Players in 1939 as a projectionist 
and assistant manager. He came to 
Edmonton in 1952 as assistant 
manager at the Capitol Theatre 
and has worked at the Dreamland, 
Strand and Empress theatres before 
moving to open the Westmount 
Theatre in 1965. 

In the new twin theatre set up 
Mr. Franko has a staff of some 
25 employees. Projectionist is Brian 
Crooks. 

The new building was con- 
structed at a cost of $275,000, 
and the equipment and furnishings 
were installed at a cost of $200,000. 


seneein. 


Dr. Ivor Dent, Mayor of the City 
of Edmonton, cuts ribbon at open- 
ing ceremony. 


Manny Pyrcz, Vice-President of 
Windsor Theatres Ltd., hands key 
to premises to Eddie Newman. 


The Hon. 


Youth and 
Recreation, addresses invited audiences. Announcement had been 
made that the Alberta Amusement Branch had recently been 
transferred to his department. 


Horst A. Schmid, Minister of Culture, 


J. W. Franko, Manager of the very attractive new twins, is 
introduced to the opening night audience. 
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Without comment Doug Gow 
sends along the following letter 
received by one of our Van- 
couver Theatres. 
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Why we go to the Movies 


* OK OK K *K 


Movies are a form of entertain- 
ment, an art form and a medium 
of communication that is peculiarly 
adapted to our time. This is so, | 
think, because a movie, even one 
that is dominated by the imagina- 
tion of a great writer, the visual 
genius of a great director or the 
acting of a gifted performer, is 
essentially a group production. It 
is shaped not only by all the many 
individuals who take part in its 
making, but also by the expecta- 
tion that it will be seen by huge 
audiences. 

Wherever it originates—in Holly- 
wood or Paris, London or Tokyo— 
a movie bears the mark of the 
many in its handling of a theme, 
in its plot development, in its 
shooting style and in its portrayal 
of a world view. As no other 
medium does, movies reflect in 
visual, fictional form the current 
preoccupations of a people, whether 
these are with attempts to break 
down outmoded types of censor- 
ship, with the self-destruction or 
the social sacrifice of the young, 
with conflicts between life-styles 
or with visions of a tolerable or an 
intolerable future. 

People go to the movies for 


all the different reasons that they 
look for entertainment and diver- 
sion. They go also to see what 
others are seeing and to be where 
they are. But | think there also is 
another important, though seldom 
formulated, interest that keeps 
people going to the movies—they 
are a way of tuning in on the 
contemporary world. 

What is shown on the screen 
is at the same time fiction and a 
projection, in some sense, of what 
others—and we ourselves—are think- 
ing and feeling about the contem- 
porary world. Films give us clues 
to what the problems we are 
facing are all about. Films from 
different countries provide con- 
trasts that sharpen our understand- 
ing. 

The simultaneous showing of 
films in many countries means 
that movies have become a truly 
international medium, one through 
which millions of people can tune 
in on ways in which members of 
societies and cultures very different 
from their own frame and inter- 
pret visually problems that may 
deeply move all of them as they 
react to the events of the real 
world. @ 


OUR THANKS TO REDBOOK AND MARGARET MEAD. 
LE RAAT AT PN ER PN RE TO SE ON TERED 7 II DEE LES BIEN TTS IGE TOIT ETS OT 


MANAGER, FRENCH PUB- 
LICITY AND PUBLIC RE- 
LATIONS, UNITED THEA- 
TRES, LTD. 


PIERRE TROLLE 


Born in France, Pierre Trollé 
received his high school and college 
education in Paris. 

Pierre came to Canada in 1965 
and spent considerable time trav- 
elling across the country before 
returning to Toronto where he 
completed his course in commerce 
in 1967. 

He joined United Theatres in 
Montreal in 1968 as a trainee 
manager and, in 1972, following 
a number of managerial posts, 
was promoted to succeed Jacques 
Champagne as manager of French 
Publicity and Public Relations. 

Pierre is presently attending 
night courses in Accountancy at 
McGill University, leading to a 
R. |. A. degree. 

Pierre and his wife, Linda, are 
expecting their first visit from the 
stork within the next few months. 

& 


Mus Femous 
Layers PANEL W 


The Miss Famous Players Thea- 
tre Panel, a community relations 
project of your Company directed 
to developing the known interest 
of secondary school girls, grade 12 
and 13, in film as an art form, 
continues to flourish as it draws 
near the end of the second year of 
Operation. 

With the growing interest in 
Theatre Panel activities member- 
ship has increased over last year 
by 45 and now stands at 135. They 
represent some 90 secondary schools 
throughout the Metro Toronto 
area. 

Programs for this year included 
the screening of carefully selected 
films such as SKIN GAME - SOME- 
TIMES A GREAT NOTION - 
GROUNDSTAR CONSPIRACY - 
MARY, QUEEN OF SCOTS - 
LADY AND THE TRAMP and 
THE COWBOYS. 

Among special guests who were 
glad to pay a visit were Mr. James 
Beverage in charge of the Program 
on Film, York University, Toronto, 
who spoke on “Film Production” 
and Miss E. Forrester, Faberge, 
who gave a fascinating talk on 
“The History of Fragrance”. By 
coincidence each girl received a 
full bottle of Faberge’s latest col- 
ogne, Xanadu. (p.s.--a couple of 
mere males present also picked 
up a bottle! ) 

An interesting aside to the 
Faberge gift bottle was the enthu- 
siastic reaction and response of 
the girls which resulted in Faberge 
volunteering another sample bottle 
of their fine product, Balsam Plus, 
a hair conditioner, for the next 
meeting. Faberge was impressed. 

The group played hostess to 
Jay Nelson, leading disc jockey of 
C.H.U.M. the “young crowd” Tor- 
onto radio station, and Canadian 
born actor-writer, radio, T.V., and 
motion picture star Donald Harron 
(most recently to be seen in THE 
HOSPITAL with George C. Scott). 
He made a tremendous impression 
on the girls as he held forth on a 
most informal “rap” session answer- 
ing a lot of interesting questions 
posed on his long career on Cana- 


Vic in London, England, Stratford, 
Ontario, New York, California, 
etc. Slated to appear for fifteen 
minutes he stayed one hour and 
fifteen minutes, everyone having a 
ball! 

Among the field trips this year 
was Variety Village, the Voca- 
tional Guidance School for physic- 
ally handicapped young adults. The 
group has adopted Variety Village 
as their pet project for fund 
raising efforts. Another trip saw 
them introduced to the mysteries 
of film editing, sound mixing, 
sound on film, everything from 
SCRIPT to SCREEN when they 
were hosted by Film House, a 
Toronto based film producers’ 
service centre. 

Future plans call for a ‘‘sugar- 
ing’ off” party during maple sugar 
time when they will be bussed to 
one of the many Conservation 
areas around Toronto which feat- 
ures maple sugar festivals, spec- 
ially conducted tour of the To- 
ronto Dominion Centre, and a 
windup Dinner-Theatre Party in 
May prior to exams time. 
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A \‘occasion du lancement et 
la premiére du film canadien ‘FACE 
OFF’, un grand concours a été 
organisé en collaboration avec le 
poste de radio CFCF et AIR 
CANADA. 

Ce concours consistait en une 
paire de billets d’avion via New 
York le 2 avril par AIR CANADA 
et aussi une paire de billets de 
Hockey pour assister ala derniére 
joute de la saison entre les CANA- 
DIENS et les RANGERS le 2 
avril 4 2 h. p.m. au Madison Square 
Garden de New York et également 
les frais de transport au sol. 

Une bonne campagne publici- 
taire concernant ce concours a 
été soutenue par le poste de radio 
CFCF qui offrait 4 ses auditeurs la 
chance de se mériter une invita- 
tion pour deux personnes pour 
assister 4 la premiére, et aussi la 
chance de gagner le voyage 4 New 
York. 

Cette premiére a été une réussite 
et avant la présentation du film, 
Jacques Payac M.C. du poste de 
radio CFCF, a présenté au public 
les deux vedettes du film, Trudy 
Young et Art Hindle pour ensuite 
procéder au tirage du billet gagnant. 
M. Jim Yeates, 3440 rue Peel app. 
23 Montréal, alors présent détenait 


le numéro chanceux pour ce magni- 
fique voyage et la joute de hockey 
§ New York. M. Yeates s’est 
declaré trés enchanté d’‘avoir gagné 
ce voyage d’autant plus gu’il est 
un fervent supporteur du club 
CANADIEN’ II fera le voyage en 
compagnie de son épouse Deborah. 


Trudy Young (centre) remet au 
maitre de cérémonies M. Jacques 
Payac du poste de radio CFCF, 
le billet gagnant du concours ‘’ FACE 
OF"’. Art Hindle surveille attentive- 
ment le déroulement du tirage. 
Vv 

In the center, Trudy Young hands 
the winning ticket to Mr. Jacques 
Payac of radio station CFCF during 
the. contest of “FACE OFF”. 
She is closely watched by Art 
Hindle. 


Vous l’auriez sGrement reconnu, 
Scotty Bowman, pilote du CANA- 
DIEN, et son épouse alors qu’ils 
font leur entrée au cinéma pour 
assister 3lapremiére. Scotty n’‘aur- 
ait sGrement pas voulu manquer 
le roman d’‘amour d’‘un jeune jou- 
eur de hockey... 

Vv 

Surely, you would have recog- 
nized him, Scotty Bowman, coach 
for the CANADIEN, and Mrs. 
Bowman when they enter the 
theatre to attend the Premiere. 
Scotty would not have missed 
seeing the Love Story of a young 
hockey player. 


Vv Vv 


At the launching and the Pre- 
miere of the Canadian film ‘’Face 


‘Off’, a great contest was organ- 


Montreal. _. _- -- 


ized in cooperation with CFCF 
station and AIR CANADA. 

Air Canada contributed two 
airline tickets to New York for 
April 2nd and United Theatres 
two hockey tickets to attend the 
last game of the season between 
“LES CANADIENS” and the RAN- 
GERS on April 2nd, at 2:00 p. m. 
at the Madison Square Garden in 
New York, plus ground transporta- 
tion. 

. CFCF radio supported this Pub- 
licity Drive by offering its audience 
a chance to get an invitation for 
two to the Premiere and at the 
same time a chance to win the 
trip to New York. 

This pizmiere was a success 
and before the picture show, Jacques 
Payac, m. c. of CFCF presented 
Trudy Young and Art Hindle, 
starring in the picture; he then 
proceeded with the drawing and 
the lucky winner was Mr. Jim 
Yeates, 3440 Peel Street, Apt. 23, 
Montreal who was present and 
more than pleased to have won 
the trip, since he is an enthusiastic 
supporter of LES CANADIENS. 
He will make the trip with his 
wife, Deborah. @ 
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CINEMAS UNIS OUVRE UN 
CINEPARC A MONTREAL 


En effet, le 10 décembre der- 
nier, les Cinémas Unis ont procédé 
a l‘ouverture de leur premier ciné- 
parc dans la province de Québec, 
situé en banlieue de Montréal, a 
Dollard des Ormeaux. 

Au Québec, on permit, en 1970 
seulement, de construire des ciné- 
mas en plein air lorsque le Minis- 
tere des Affaires culturelles passa 
une loi a cet effet; le cinéparc des 
Cinémas Unis, a l‘intersection de 
‘avenue Brunswick et de la rue 
Sources, est le seul cinéma en plein 
air de |‘ile de Montréal, a quelques 
minutes de la sortie 35 de |’auto- 
route Trans-Canada. 

L‘ouverture du cinéparc Dollard 
marque |‘avénement du cinquiéme 
cinéma, en plein air situé dans la 
province de Québec, ceux de Bou- 
cherville, de Chateauguay, de St- 
Mathieu et de St-Eustache ont 
été construits depuis quelque temps 
déja. 

Ce nouveau cinéparc qui posséde 
deux écrans peut recevoir 1,600 
automobiles environ et l’on projette 
d‘agrandir le terrain pour en recevoir 
2,000. Le comptoir des rafraichisse- 
ments est I’un des plus grands du 
monde; il est concu de facon a 
servir, a la fois, des centaines de 
personnes avant la représentation 
du spectacle ou pendant les heures 
de pointe, entre les représentations. 
Tout le matériel nécessaire pour le 
déblaiement de la neige et une 
équipe spéciale ont été prévus afin 
de garder le site ouvert a |’année 
longue. 

Les deux écrans sont installés 
l‘un en face de |‘autre, aux deux 
extrémités de |‘emplacement, per- 
mettant ainsi deux spectacles dif- 
férents. Le cinéma 1 présentera des 
films francais alors que le ciné- 
ma 2 en présentera en anglais. 
La cabine de projection posséde un 
équipement automatique des plus 
modernes. 


Pendant les froids de I’hiver, 4 


des chaufferettes électriques pour 
autos seront fournies, sans frais 
supplémentaires. I] y aura méme 
une garderie pour enfants, équipée 
pour changer les couches...N’‘est- 
ce pas formidable! 

L‘ouverture officielle a été re- 
portée au printemps afin d’éviter 
les rigueurs de I’hiver et se fera 
en présence du maire de Dollard 
des Ormeaux et de ses conseillers 
municipaux, d’hommes d'affaires 
importants, de commercants, des 
représentants et amis de Famous 
Players et des Cinémas Unis. 

Toutefois, au soir de la pre- 
miére, en décembre, le cinéparc 
était rempli a capacité. Le Pere 
Noel, venu saluer les enfants, dis- 
tribua a chaque automobiliste un 
gallon de “‘lave-vitres’’ incongelable 
et donna des prix spéciaux tels que 
des radios transistors AM-FM, du 
parfum de Jean d‘Albert, des bil- 
lets de hockey de la Ligue Nation- 
ale de Hockey et des bas-culottes 
Harvey Wood, a ceux qui possé- 
daient des numéros de licence 
chanceux. 

M. George R. Arnott, vice- 
président exécutif et M. Maurice 
Phaneuf, vice-président et directeur 
général des Cinémas Unis ainsi 
que M. Gerry Dillon, directeur 
général de ‘Theatre Confections’ 
étaient présents pour accueillir 
tous ces gens venus se réjouir 
ensemble de l‘acquisition de ce 
nouveau cinéparc qui, semble-t-il, 
sera l’un des plus populaires au 
Canada. 

M. Bernard Gordon a été nommé 
en charge de !|’administration alors 
que M. Pierre Trollé a été nommé 
en charge des guichets et M. 
Jacques Daoust, en charge des 
concessions. 


C’est tout pour le moment... 
mais nous y reviendrons bientot, 
au printemps, lors de l’ouverture 
officielle du Cinéparc DOLLARD. 


4) 
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United Theatres opens 
Drive-In in Montreal 


United Theatres opened its 
first drive-in in the Province of 
Québec on Friday, December 10th. 
It is located in Dollard des Orm- 
eaux, a suburb of Montréal. 

It is the most convenient and 
ONLY drive-in on the Island of 
Montréal, only a few minutes 
from any direction. It is situated 
on Brunswick avenue just west 
of Sources road and is easily 
accessible from Trans Canada High- 
way exit 35. 

Outdoor theatres have been 
Operating in Québec only since 
1970, when the Department of 
Cultural Affairs passed a law per- 
mitting the construction of Ciné- 
parcs. 

The opening of Cinéparc DOL- 
LARD Drive-In marks the fifth 
open-air theatre to operate in the 
Montreal area. Boucherville, Chat- 
eauguay, St. Mathieu and St. Eus- 
tache have been open for some 
time now. 

The new Cinéparc has two huge 
curved screens and can accommo- 
date 1600 cars with area expansion 
up to 2000. The refreshment centre 
is one of the largest in the world 
and is equipped to handle thous- 
ands of orders prior to showtime 
and during rush hours between 
shows. Snowplows and mainten- 
ance crews will keep the site 
Open year-round. 

The two screens face each other 
at opposite ends of the site, pro- 
viding two separate theatres. Ciné- 
ma 1 will present French-language 
films and Cinéma 2 will offer 
English programs. The projection 
booth is fully automated. During 
Montreal’s cold spells, in-car elec- 
tric heaters will be supplied at no 
extra charge. All fascilities are 
provided, including a nursery for 
small children...even for changing 
diapers...no kidding? ... YEAH! 

The official opening ceremonies 


were postponed until better wea- 


ther prevails in April or May at 
which time we will invite the 
Mayor of Dollard des Ormeaux 
and his civic leaders, business and 
social leaders, distributors, friends 
and executives of Famous Players 
and United Theatres and others. 

Nevertheless, opening night in 
the middle of December was fun- 
filled for everyone. Santa Claus 
made an appearance to entertain 
carloads of families with young 
children; hand out free gifts to 
each car passing through the gates 
and presented special door prizes 
to car owners bearing lucky license 
plate numbers. 

Every car received, as our wel- 
coming gift, a gallon of window/ 
washer anti-freeze. Valuable door 
prizes included AM/FM transistor 
radios; Jean D‘Albert perfumes, 
powders and colognes; hockey 
tickets to NHL games and Harvey 
Wood ban lon hose. 

George R. Arnott, executive 
vice president, Maurice Phaneuf, 
vice president and general manager 
of United Theatres and Gerry 
Dillon, general manager of Theatre 
Confections were up front and 
centre to receive and welcome all 
the happy patrons who were exalted 
in their praise of the new drive-in 
and, because of the convenience 
to their homes, promised to return 
time and time again. This is likely 
to be the most popular drive-in in 
Canada. 

Bernard Gordon has been ap- 
pointed Operations Manager; Pierre 
Trollé is Box Office Manager and 
Jacques Daoust is Concessions Ma- 
nager. 

That's all for now....more to 
come after the official opening 
in spring. 


(cont.) D> 


CINEPARC cont. 
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MERCI! D‘ETRE VENUS! 


C’est aussi ce que semble dire le Pere Noél 
(Gilles Lamarche) heureux de souhaiter le bienvenue aux invités lors de 
l‘ouverture. (de gauche & droite) Bernard Gordon, gérant des opérations 


Albert Blondin, superviseur pour Cinémas Unis, Maurice Phaneuf, vice- si ; Be. 
Secig a wich et Dave Siegel, dessinateur, architecte et ingénieur du Jerry Duggan Manager of.the Paramount Theatre in 
v Kenora is shown above right receiving a cheque for his 


local caneer fund. Jerry is president of the Kenora 
Canadian Cancer Society Unit and much of his spare 
time each year is spent in canvassing the local business 
men on behalf of his unit. The monies raised are used in 


Thank you for coming! That's what the sign says and Santa (Gilles 
Lamarche) is happy to welcome all the guests to the opening night of 
United Theatres’ Cinéparc DOLLARD Drive-In. In the welcoming line, 
left to right: Bernard Gordon, operations manager; Al Blondin, theatre 
supervisor; Maurice Phaneuf, vice president and general manager and 


Dave Siegel, designer, architect and engineer of the project. 


L’‘heureuse gagnante d‘une paire 
de billets de hockey de la ligue 
nationale. Le Pére Noel remét ici, 
un des prix de présence & la jeune 
femme dont la voiture portait le 
numéro de license gagnant. 


Vv 


Lucky winner of a pair of NHL 
tickets. Santa (Gilles Lamarche) 
hands one of the door prizes to 
the young lady who was driving 
the car bearing the lucky license 
number. The occasion was the 
opening of the Cinéparc DOL- 
LARD Drive-in (Montreal). 


Au comptoir de service lors de 
l‘ouverture du cinéparc. (de gauche 
4 droite) Mme. Don Drisdell, 
Linda Drisdell (dégustant un chaus- 
son aux pommes) Doug Lowe et 
Gerry Dillon. 


Vv 


The sample table at the opening 
of Cinéparc Dollard Drive-in Mon- 
treal, December 10th. Left to 
right: Mrs. Don Drisdell, Linda 
Drisdell (sampling apple turn-over) 
Doug Lowes eastern manager Thea- 
tre Confections and Gerry Dillon, 
general manager Theatre Confec- 
tions. @ 
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sending out patients to Winnipeg or Thunder Bay for 
treatment and tending their needs on return from 
treatment. 

Vv 

On apercoit ci-dessus 4 droite M. Jerry Duggan, gérant 
du ‘Paramount Theatre’ 4 Kenora, qui recoit un chéque 
pour la fondation du cancer de cette région. 

M. Duggan, président du ‘‘Kenora Canadian Cancer 
Society Unit’’, emploie son temps libre a solliciter l’appui 
des hommes d‘affaires de Kenora au profit de cette 
fondation. 

Les montants d’argent accumulés servent 4 envoyer 
les patients 4 Winnipeg ou & Thunder Bay ot ils 
recoivent les soins et traitements nécessaires 3 .leur 
état de santé. ® 

"FTVV"V Viev VV YY FY 

Si vous désirez faire parvenir votre contribution au 
“Community Activities’, adressez-vous au directeur de 
rédaction de ‘What's New” (en incluant une photo.) 


Vv 


If you have acontribution to COMMUNITY ACTIVITIES 
please send details and photograph to the Editor, 
“WHAT‘S NE i s 


IN CASE YOU WERE WON- 
DERING...READ THIS FROM 
LLOYD PALMER 


Paramount — Thunder Bay 


Last night, March 31st, at 
9.20 P.M., a telephone bomb threat 
was received by our theatre. The 
call was taken by our cashier, 
Mrs. Marlene Traynor, and the 
caller did not ask to speak to 
anyone else in the theatre. The 
call, according to the cashier, was 
made by a young person who 
informed her that a bomb was 
set to go off in the theatre in 
five minutes. | happened to be 
nearby at the time and | was on 
the phone within one-half minute, 
but the line was dead. 

The public address system was 
turned on and while it was warming 
up the police were called. | im- 
mediately went to the stage and 
requested our patrons to leave the 
theatre. | used the procedure as set 
down in our publication What's 
New. We had a good house at the 
time and had to evacuate approx- 
imately 700 patrons. Everything 
went off very orderly, quickly and 
quietly and at no time was the 
mention of bomb threat made by 
any employee. The police arrived 
at the theatre within minutes, 
with the first single officer arriving 
within two minutes of my call. 
Minutes after five more police 
officers arrived at the theatre. As 
soon as the house was empty a 
systematic check of the theatre 
was made by the police and five 
male members of my staff. Nothing 
suspicious was found. 


S| VOUS VOUS POSEZ DES 
QUESTIONS. . .Paramount- 
Thunder Bay 


Le 31 mars, neuf heures vingt 
p.m.: Hier soir, nous avons recu 
Un appel a la bombe au théatré. 
Selon Mme Marlene Traynor, notre 
caissi¢re qui répondit & l‘appel, 
une jeune personne I‘informa qu’une 
bombe allait exploser dans cing 
minutes. Je me trouvais la, a ce 
moment, et je pris l‘appareil télé- 
phonique quelques secondes plus 
tard, mais on avait raccroché. 

Aussitét, j‘ai actionné le systéme 
d‘alarme et on appela les policiers. 
Puis, me dirigeant vers la scéne, 
j‘ai demandé au public de quitter 
le théatre. J‘ai ainsi suivi 4 la 
lettre les directives prescrites dans 
“What's New’. Ce soira, !’assis- 
tance était importante; nous avions 


> FLASH! 


4 faire évacuer 700 spectateurs 
environ. Tout se passa dans I‘ordre, 
rapidement et avec calme; aucun 
de nos employés ne mentionna la 
présence éventuelle d‘une bombe. 
Les policiers se rendirent au théatre 
en un temps record (le premier 
arriva deux minutes aprés |’appel 
et, quelques instants plus tard, 
cing autre franchissaient les portes 
de la salle.) D&s que le cinéma fut 
vide, ils le fouillarent de fond en 
comble avec l‘aide du personnel. 
On ne trouva rien de suspect... 


UNISELL... 


2 ‘FAMOUS’ MANAGERS TIE 
FOR FIRST PLACE IN UNI- 
VERSAL UNISELL CONTEST! 


Herm Thorvaldson of the Gaiety 
Theatre, Winnipeg and Don Menzies, 
Palliser, Calgary, both came up with 
first prize in the April edition of 
Universal‘s Unisell contest. 

Herm did an excellent job with 
his Canadian premiere of ‘’Mary 
Queen of Scots’. With pipers 
playing, dancers dancing, Herm 
made this premiere a memorable 
event in Winnipeg. . .and at his 
boxoffice. 

Don Menzies organized an out- 
standing Famous Players—Jet Away 
Tours campaign that had the contest 
judges applauding. 

Don and Herm receive tape 
recorders and a trip to Toronto 
and a try at the grand prize, a 
trip for the family to Los Angeles 
for a week. 

Mrs. Fran Musak, Don’s assis- 
tant and Brian Cameron assistant 
at the Gaiety, each received a 
radio for their efforts. 

vv 

Tied for first spot 
in the May Unisell Contest is 
Don Patton of the North Hill 
Cinerama, Calgary. 

Don now joins Menzies and 
Thorvaldson in Toronto for the 
SHOWMAN OF THE YEAR 
award dinner. 

Patton’s assistant, Brian Hol- 
bertan, receives a radio for 
his contribution. 


DEUX GERANTS DE FA- 
MOUS PLAYERS EN PRE- 
MIERE PLACE AU CONCOURS 
“UNIVERSAL UNISELL”. 


_ Herm Thorvaldson du “Gaiety 
Theatre’’ de Winnipeg et Don 
Menzies de Palliser (Calgary) ont 
tous deux obtenu le premier prix 
du concours ‘Universal Unisell’’, 
en avril dernier. 


Herm Thorvaldson a accompli 
un excellent travail lors de la 
premiére canadienne de ‘Mary 
Queen of Scots’. En effet, il a 
réussi 4 rendre cette soirée inou- 
bliable grace au son des cornemuses 
et 4 l’entrain des danseurs. 

Par ailleurs, Don Menzies a 
organisé une remarquable cam- 
pagne “Famous Players-Jet Away 
Tours’’ qui a provoqué chez les 
juges du concours un grand en- 
thousiasme. 

Chacun d‘eux a recu un magné- 
tophone et s‘est mérité un voyage 
a Toronto, une chance pour le 
grand prix et un voyage d’une 
semaine pour toute la famille a 
Los Angeles. 

De plus, Mme Fran Musak, 
assistante de Don Menzies et Brian 
Cameron de “Gaiety Theatre’ ont 
recu un radio afin de souligner 
leur collaboration & cette réussite. 


Congratulations 


Congratulations to Lou Lobb, Man- 
ager of the Metropolitan Theatre 
Regina. Lou was selected for a 
BOXOFFICE SHOWMANDISER 
CITATION for April and May. 
Many of the world’s leading show- 
men compete for this award. ® 


DEATH OF SALESMAN? 


The Dartnell Corporation, Chi- 
cago, has come up with 19 job 
titles for a salesman without actually 
calling him a salesman. 

They include: Territory account 
manager, Marketing representative, 
general agent, account executive, 
communications consultant and 
executive representative. e 


TOP THIS ONE 


ADVERTISING Texas style. 
A sign in the window of a jewelry 
store in the lone-star state reads: 
Diamond tiaras, $70,000 — three 
for $200,000. 8 


Logo Message... 


Our associate, Mr. Bob Lester, 
felt that the St. Clair Theatre, 
situated in a predominately Italian 
neighborhood in Toronto, should 
hava a logo that would identify 
with the Italian community while 
retaining identity with the Maple 
Leaf. 

The design uses the Italian 
colors - red and green - and, 
translated, says “your preferred 
Italian Cinema”. @ 


OBITUARIES 


SAMUEL A. BABB Secretary of 
the Maritime Motion Picture Pio- 
neers and an active member of 
the Maritime Exhibitors Associa- 
tion, died recently in Halifax. 
W. S. BARKER passed away in 
Victoria in April. Mr. Barker was 
on the staff of the Royal Theatre 
in that city. 


FRANK J. MACAULEY, a for- 
mer projectionist in the Capitol 
and Regent Theatres in Ottawa, 
passed away on April 29th. 

ROY CHOWN, well known Al- 
berta theatre man died recently. 
Roy was manager of the Strand 
and Variety Theatres in Calgary. 
SIMEON ROCHETTEdied re- 
cently in Montreal. Simeon was a 
projectionist in the Princess Theatre 
before retiring in 1967. 


Robert Shepherd, manager of 
the Kent Theatre in Montreal died 
recently in that city. Bob joined 
our company in 1928. 

MR. AL PERKINS, manager of the 
Birchcliffe Theatre, Toronto, passed 
away on July 21st. Mr. Perkins 
joined our Company in 1962. 


A former district manager for 
Manitoba and Saskatchewan Eddie 
Zorn passed away recently in 
California. Mr. Zorn was situated 
in our Winnipeg office until his 
retirement in 1954. 


an IMPORTANT MESSAGE 
from the Insurance Department... 


COMPANY PENSION NOTE 


Every eligible employee in the Company Retirement and 
Savings Plans has at some time or other received a copy of the 
Famous Players Retirement Programme booklet. It is in your 
personal interest that you read and fully understand the con- 
tents of that booklet. 

Most important to you would be the sections in the Retire- 
ment Plan relating to the various Pension options available. 
These are set out on pages 6, 7, 8 and 9. Any option you wish 
to select must be made at least one year prior to retirement or 
attaining age 65. Otherwise, it will be necessary for you to 
provide the Pension Committee with a Certificate of Health, 
and this could jeopardize any benefits which you may wish to 
leave to your survivors. In no case may any option be excer- 
cised after you retire or after reaching age 65. 

If you are eligible for early retirement (age 55 and over) 
and with 20 years of service, you should seriously consider the 
Death Benefits outlined on page 9, and since we think these 
are so important, we are quoting them herewith. * 


DEATH BENEFITS* 


The Retirement Plan is intended to provide income after retire- 
ment. There are no death benefits under the Plan other than 
those which may be provided under the options, except as 
described below for the ‘‘widow’s benefit’. 


Widow’s Benefit 


If you become eligible for early retirement and choose an 
irrevocable Joint and Survivor Option in favour of your wife 
and then die before your normal retirement date, your widow 
will receive a ‘‘widow’s benefit’’. This benefit is the Survivor 
portion of your Pension calculated as if you had retired just 
before your death and had chosen a 1009/0 Joint and 
Survivor Option (it is based on 100°/o regardless of the per- 
centage continuation you may actually have chosen). 
Questions in regard to any section of the Retirement or Savings 
Plan should be addressed to the Retirement Committee at Head 
Office - and if we receive enough questions on one subject, we 
will review it in a future issue of ‘‘What’s New? ”’. 


W. A. SUMMERVILLE DIES 


for such maestros as Jack Arthur 
and Luigi Romanelli in Toronto’s 
theatres. 


W. A. “Bill” Summerville, for- 


mer Vice-President Eastern Theatre In April of 1928 Bill’s father 


Operations passed away on July 
26th, 1972. 

Bill’s father the late W. A. 
Summerville Sr. plunged into the 
theatre business in the early 20's 
and Bill naturally followed in his 
footsteps. While still in high school 
he played in the Prince of Wales 
theatre orchestra, and later played 


joined Famous Players through his 
association with B & F Theatres 
and Bill assumed management of 
the Prince of Wales theatre and 
supervised the rest of the theatres 
in the east end pool. In 1941 Bill 
moved into the B & F offices 
where he became involved with 
Sam Bloom and Sam Fine in every 


facet of the operation of their 
many theatres across Toronto. 

In May of 1960 Bill was ap- 
pointed Eastern Division General 
Manager and three years later was 
upped to vice-president of Eastern 
theatre operations. His talents were 
particularly suited to booking and 
labour relations, in both fields he 
was an acknowledged expert. 

Bill early became involved in 
Industry affairs and was a long- 
time director and a past president 
of the M.P.T.A.0., member of 
Variety since the birth of the 
Toronto tent, a past chief barker 
and winner of the coveted Heart 
Award. He was also a member of 
the Canadian Picture Pioneers and 
a life member of the Metropolitan 
Lodge AF & AM. 

A Forty Year Club member, 
Bill retired from the company in 
August 1969. 

Our condolences to the Sum- 
merville family. 


CHAUNCEY SMEARCASE, 
A SALESMAN OF MERIT, 
TO LOSE A MINUTE, 
HE COULDN'T BEAR IT. 
STOP LOOK AND LISTEN 
/T SAID ON THE SIGN, 
NOW SOMEBODY NEW 


/S HANDLING HIS LINE 
=) = 


uae - As these happy faces testify, even hurricane Agnes 
eh FD, Piggic MN the VMN couldn‘t dampen the fun when the Famous (Toronto) 


: Family held their annual picnic. 
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